
Ample parking for one thousand cars invites 

customers to shop at the store anytime from 

08:00 to 22:00 (21:00 on Sundays).

Fresh departments
Unlike the usual perimeter location of fresh 

departments, the great majority of fresh 

presentation has been grouped together in 

the middle of the store to create a market 

atmosphere for the customer. Whether it 

is bread or pizza or cheese or sushi or fresh 

produce, the customers mingle as if they 

were in a street market while being able 

to observe the production techniques as 

the preparation areas are in full view of the 

shopper.

A section is dedicated to grilling fish 

or meat for immediate consumption in 

comfortable settings.

Other differentiations
In its drive to add goods and services, the 

hyper includes:

■	A mineral water bank area where various 

types of bottled water can be found

■	A range of organic products is also 

available

The bakery and pizza production line is in full view of the customers who can see the product from conception to final presentation.

 The pizza serving section is very popular with shoppers. The signage indicates that dough  
is left to rise naturally over 24 hours and that all ingredients are Italian.

Loose serve fresh fruit and vegetables are the hallmark of the store. Some pre-packs are also 
available but the purpose was to create a market feel within the hypermarket.26
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IPER Portello differentiates itself from other hypers
Situated in the Portello area of Milan Italy, the IPER hypermarket covers a total of 10 500m2, has identified various ways to 

differentiate itself from the intense competition in this sprawling metropolis.



■	An attractive pharmacy area 

enhances the health and beauty 

department and includes an 

optometrist service

■	An “iperdrive.it” service, where 

customers can order products 

on line and later collect from 

the store at a predetermined 

time

■	A dedicated loyalty-card 

programme

■	 Insurance policies are on sale 

for a variety of products – 

called Safe Shopping Plus, it 

is an initiative with Allianz. 

Customers can buy extra-

guarantee cover for products of 

which warranties are not long 

enough.

■	A photographic department 

that does the usual digital 

photographic processing, but 

can also produce albums, 

catalogues and even wall murals

■	 Forty two checkouts of which 

22 are self-scanning – an 

indication of where this trend is 

going in Europe.

We will continue our search for 

novel ideas from stores worldwide. 

If our readers have recently visited 

any novel sites, please let us know 

and we shall investigate and write 

about it.

Most service areas, including sushi, produce and cheeses, are located in the middle of the floor and assist to create the “market place” feeling

The fresh processed meat counter is appealing to the senses and customers  
wait for their order to be processed – no pre-sliced meats in view.

Special lighting that enhances the products, especially fresh produce, is widely used throughout the store.
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